





ABOUT US

For over ten years, DAS 360 has helped drive business growth. We are a team of creative and sharp minds that are determined
to make a significant difference to people and businesses. We crunch big data and distil consumer insights to bring ideas
and rock-solid digital strategies that work for you and your brand. With experience, expertise and enthusiasm, we are today
a progressive company with a presence across KSA, UAE and Lebanon.
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Executed +2000

Offices 04
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OVER 500 SUCCESS PARTNERS
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B leam

This is 3 sample letter that has been placed ta demonstrate the typing format on the
(Your Campany) lettarhead design, Whan peationed properly, it will Serve to work in
harmony with a8 of the ather, Tnisis 5 sample Intter that has been placed,

This is & sarmple lettee that hus been placed, This s sample wtter that has

been placed. This is o samiple letter that has been placed to dermonstrate the

typing format oo the (Your Company) letlernesd dasign.

This is 4 sample letter that nas been placed to dumansirute the typing format on the
[Your Company| letterhead design, When positioned properly, it will serve to work in
harmany with all of the other, This is # sample Ietter that hes been placed.

This Is a sampiée letter that has been placed, This & 3 sample letter that has

boan pleced. This m & semgle inttar that has Hesn placed to demcrntiate the

typeng farmat on the (Your Company) letterhead design.

YOUR NAME
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mpany) letterhead design. Whan positionad property, T will Serve to work ir
harmary wah o8 of the ather, Thisis g
This is & sample letter that hes been

been pla Vis Is o sample letter that has been placed

mat o the ( ) letlernaid dasigr

This is 4 sample letter that nas been pleced 1o dumonstrate L ping formut on the
[Your Company] letterhead de When positioned properly, it will serve to work in
harmany with all of the other

This Is a sampie letter that n

bean pleced. Thin & suimrgle Intter that has besn plac wMornliate the

typeng farmat on the (Your Company) latterhead dos

-

= <

\V/

PROJECTS




P




<N

Flare GunTvis a leading and professional
team in mobile game.

This application builds an interactive
place where you can get professional
training and get in direct live chat with
the best players, in addition to the latest
new of the game worldwide.

It also includes an E-Store to get the
latest products for Flare GunTv team.
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Controlling all aspects of business through
our comprehensive system that control
all departments of the company starting
from Finance , Warehousing, Logistics,
Procurement , HRM , Marketing, CRM |,
Sales & Quality Control.
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AL Mugawel is a leading mobile application
that help you to book your maintenance
services and civil works in less than a minute.

AL Mugawel is connecting service seekers
with professional service providers.It is simply
a process of 3 steps:

1. Choose a Service: electricity, plumbing,
A/C...etc.

2. Details: determine location, date and time
and take a picture or record a video for the
requested service.

3. Job Done: AL Mugawel will send you a
message and you can see his profile before
getting the job done.




Through the application, you can learn
more about the endowments of King
Khalid University and follow up on all the
newsand projectsthatitisimplementing.

You can also view future projects and

invest with us by purchasing endowment
shares.
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Hala application allows you to easily
browse a group of sweets stores in Saudi
Arabia near your location.

The application enables you to choose the
required ingredients and quantities from
each item.

Finally, the order is executed and tracked,
and the chosen store will deliver your order
in the fastest time and with high quality.




Our Life Clinic

A clinic concerned with promoting a
healthy lifestyle from practicing sports
activities, promoting healthy nutrition
and combating chronic diseases through
health practitioners in health education,
therapeutic nutrition, physical fitness,
food and nutritionOur services:

- Conducting virtual appointments
with health professionals (visual
communication, audio communication,
written  conversation)

- Daily answer to questions and
inquiries- A library of audio-visual and
read health awareness contents

)

| A | -...1 "
Hayatona
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Our Healthy Life Store (sports products,
nutritional products, general health

promotion products) Auxiliary health
tools such as measuring calories, steps,

body mass index, optimal weight, and
others

- Creating a healthy environment among
auditors through competitions, virtual
and field events, flashes, frequently
asked questions, and a point-calculation
system

Our Hayat Clinic.. A lifestyle
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&, Red Hat

Campaign ID:
#19

Campaign Title:
RED HAT

ANSIBLE

Automation

Pipeline Planned:

6 BANT Leads.

DIGITAL CAMPAIGN

Pipeline Achieved:

6 BANT Leads.

Duration:
30 Days.

Total Leads:
21 Leads.

‘ Red Hat

EVOLVE YOUR ORGANIZATION’S INFRASTRUCTURE TO
THE NEXT LEVEL WITH RED HAT ANSIBLE AUTOMATION

IN “RAIV]:

REQUEST A CALL




Landing Page

Red Hat Ansible
Automation

An automation system integrated with
your otganization’s infrastructure
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" NetApp-

Campaign ID:
#4

Campaign Title:
N NetApp
Distributor Partner

Pipeline Planned:
3 BANT Leads.

32 DIGITAL CAMPAIGN

Pipeline Achieved:
3 BANT Leads.

Duration:
30 Days.

Total Leads:
10 Leads.

MICRO
]

“ On prem, in the
cloud and anywhere
in between

“ One consistent
experience

“ We're the #1 shared
data storage
platform

Partner up with netapp

REQUEST A CALL

N NetApp




Landing Page

Build business relevance and success
with us

Why partner with NetApp?
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Request a callback

Build business relevance and success
with us

Why partner with NetApp?
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Become a partner
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What you gain?
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Hewlett Packard
Enterprise

Campaign ID:
#25

Campaign Title:

 m—

Hewlett Packard ‘ <|ntel)

Enterprise

Gen10

Pipeline Planned:
17 BANT Leads.

32 DIGITAL CAMPAIGN

Pipeline Achieved:
17 BANT Leads.

Duration:
30 Days.

Total Leads:
45 Leads.

.  I—
Hewlett Packard
Enterprise

MICRO

EXPERIENCE THE NEXT WAVE OF DIGITAL TRANSFORMATION
VIA HPE PROLIANT DL360/DL380 GEN 10 PLUS SERVERS

1 UNMATCHED
WORKLOAD OPTIMIZATION

(V] 360-DEGREE SECURITY

(V] INTELLIGENT AUTOMATION

(W] As-A-SERVICE EXPERIENCE
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Hewlett Packard
Enterprise

Landing Page

HPE PROLIANT DL360 GEN10 PLUS &
HPE PROLIANT DL380 GEN10 PLUS

HPE POWERS THE NEXT WAVE OF DIGITAL TRANSFORMATION
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HPE PROLIANT DL340 GEN10 PLUS &
HPE PROLIANT DL330 GEN10 PLUS

HPE POWERS THE NEXT WAVE OF DIGITAL TRANSFORMATION
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Hewlett Packard
Enterprise

Campaign ID: Pipeline Achieved: wﬁu%‘h i
#31 17 BANT Leads. ENterprise
Campaign Title: Duration:

2 d o m— 30 Days.

GreenLake Total Leads:

Pipeline Planned: 40 Leads.

17 BANT Leads.

https://im-saudi.com/wp-content/uploads/2022/10/HPE-GreenLake-Explained-In-30-Seconds.mp4

3% DIGITAL CAMPAIGN l




Landing Page

HPE GREENLAKE PLATFORM
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Hewlett Packard

Enterprise

Campaign ID:
#43

Campaign Title:

CALBRIVEN. GUILY FCR tLoue.
ASASDRYICE

Pipeline Planned:
O BANT Leads.

https://www.youtube.com/watch?v=z8Qehie Zow

DIGITAL CAMPAIGN

Pipeline Achieved:

8 BANT Leads.

Duration:
30 Days.

Total Leads:
32 Leads.

HPE A
aE ! == = J
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http://www.youtube.com/watch?v=z8Qehie_Zow

HPE Alletra

Landing Page
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Get the agility of cloud - everywhere
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Campaign ID:
#56

Campaign Title:

Pipeline Planned:
20 BANT Leads.

DIGITAL CAMPAIGN

Pipeline Achieved:
20 BANT Leads.

Duration:
30 Days.

Total Leads:
57 Leads.

Dramatically improve speed
throughput and accuracy
to more effectively defend

against cyberattacks.

— —

organization faces

200.000
securnty events a day
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Landing Page
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Request a Caliback

Cognitive Reasoning
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Campaign ID:
#49

Campaign Title:
€ BV security

Pipeline Planned:

20 BANT Leads.

" DIGITAL CAMPAIGN

Pipeline Achieved:

20 BANT Leads.

Duration:
30 Days.

Total Leads:
25 Leads.

MICRO

IBM Security

Largest enterprise
cybersecurity provider
with combined products
and services.

Request a callback




<.lli

Landing Page

IBM Security
LArge sl enter prine (e s wr Ty Groweiud with (ommbernd oo ts
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Modernize
Fonet Oy wAN an ogen. Sl i phattorm

IBM Security provides an open, unified approach to Zero Trust
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DCLL

Campaign ID: Pipeline Achieved: IN“RAMVI e

MICRO

#68 Lead Generated
EXPERIENCE THE JOY OF VXRAIL FOR VMWARE
. WITH UNIMAGINABLE SPEED SUPPORTING THE MOST DEMANDING WORKLOADS
Campaign Title: Duration:
@ FULLY INTEGRATED
=, 15 Days. -
\VLR%EE} > i [ ERE-CONEIGURED S R
K‘I I (vj PRe-TESTED &N

Pipeline Planned:

Positioning.

REQUEST A CALL

3%  DIGITAL CAMPAIGN l




Landing Page

Dell EMC VxRall

Choose from multiple compute, memory, storage, network and graphics options to
cover & wide variety of spplications and workioads.

Dell EMC VxRall

Choose from multiple compute, memaory, storage, network and graphics options to

cover a wide variety of applications and workloads.

tenan s e

ECLE Date (mrmaen

B e Tl . - —— b

V] A et - — - Nt St 48— .S o Pty S S
—— - O m—— = ————r B -— g o gttty b 9w e e
—— e ——— b b te e o v -y
v gt 4 cm—twee oo o W T T T S . .

—— st .~

VxRail Data Domain

Npwaty (egarymant Fowas Soaps Yo On Spead wp v Badice Dacrup
b ey
e L ———y b —

— o G- b A .. - M - NN

Request a Callback

N — - — - ana | Hinmn i S e

—— - — e e e — g
- v - m———

Fontas Appeann
o preymaes

D e I
- B
Mok A s ot g
St S .
.. e me gy o .
e S

..

42



DCLL

Campaign ID:
#63

Campaign Title:

@

Pipeline Planned:
20 BANT Leads.

DIGITAL CAMPAIGN

Pipeline Achieved:
20 BANT Leads.

Duration:
30 Days.

Total Leads:
50 Leads.

IN “RAIVI: o -
s PARTNER PROGRAM

POWERVAULT MES IS DESIGNED FOR
PERFORMANCE, SCALE AND SIMPLICITY.

Discover how PowerVault MES5 can transform the way you
manage and process your workloads with IT as the enabler.

REQUEST A CALL




Landing Page
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. ZEBRA

Campaign ID:
#74

Campaign Title:
Yt ZEBRA ..

Pipeline Planned:
O BANT Leads.

3% DIGITAL CAMPAIGN

Pipeline Achieved:

9 BANT Leads.

Duration:
30 Days.

Total Leads:
32 Leads.

mc@*’m\). lmtt sines:




INRAM A —— —— - — hzeseA
TC15
Mobile Computer

TC1S 50, 6.5" Dusplay, Integrated
Scan [ngne The Mobide Computer
that's ready

for business

Landing Page

TC15
Mobile Computer

TC15 50, 6.5 Dusplay, Intograted
Scan Engne The Mobile Computer
that’s ready

for business
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S1Inr
CISCO

Campaign ID:
#92

Campaign Title:

el Meraki

Pipeline Planned:

10 BANT Leads.

52 DIGITAL CAMPAIGN

Pipeline Achieved:

10 BANT Leads.

Duration:
30 Days.

Total Leads:
15 Leads.

IN“RAIVI: atlustli

Distributor

SWITCHING MERAKI MS

a reliable solution to loOWeRIRegost and save your time

N
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Meraki
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e e's
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CISCO

Campaign ID:
#85

Campaign Title:

|||l|l|l|
CISCO

Pipeline Planned:
150 BANT Leads.

Pipeline Achieved:
186 BANT Leads.

Duration:
60 Days.

Total Leads:
186 Leads.

v,
~ CISCO
Distributor

Register now for Ingram Micro Cisco Day and discover more about Cisco products
in a virtual day full of discussion and awards on 23 March 2022

Register now




S1Inr
CISCO

Campaign ID:
#96

Campaign Title:

Pipeline Planned:
10 BANT Leads.

3%  DIGITAL CAMPAIGN

Pipeline Achieved:
10 BANT Leads.

Duration:
30 Days.

Total Leads:
27 Leads.

g. l"'ll'.l
= Distributor

CISCO MERAKI INTERNET OF THINGS

=

REQUEST A CALL

\.
Meraki




Landing Page

Your spaces just got smarter with
Meraki loT

A sia o] r AN = s Y P @l G p—r . Sy Ty
ol Ay e i

Prepare any space for the unknown chatlenges of tomorrow
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CISCO

Campaign ID:
#103

Campaign Title:

lllllllll
cisco HyperFlex

Pipeline Planned:
10 BANT Leads.

https://www.youtube.com/watch?v=fW2g9bfXCEk

DIGITAL CAMPAIGN

Pipeline Achieved:

10 BANT Leads.

Duration:
30 Days.

Total Leads:
35 Leads.

o dfrade
CISCO.

Distributor

HYPERCONVERGED INFRASTRUCTURE (HCI): HYPERFLEX

Power traditional and cloud native applications, simplify
DevOps enablement, and optimize ops.

MICRO



http://www.youtube.com/watch?v=fW2q9bfXCEk

Landing Page
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M1ME
CiIsSCO

HYPERFLEX

™

Why HyperFlex?
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CISCO

Campaign ID:
#112

Campaign Title:
tses’ Meraki

Pipeline Planned:
10 BANT Leads.

32 DIGITAL CAMPAIGN

Pipeline Achieved:
10 BANT Leads.

Duration:
30 Days.

Total Leads:
30 Leads.

IN “RAMI} dice’ Meraki

CISCO MERAKI SERVICE PROVIDER
<<(

Increase revenue with superior and differentiated
experiences

e
W o
W <

¥
N T
y

=

REQUEST A CALL /




Landing Page

Launching a Service with Meraki MSP
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Joumey Remarkable

The new T;

Compliance

Service Booking

Maintenance

Special Offers
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We have gathered all pur experiences and success
during 20 ysars 10 put them between your hards

20

Some facts about our companies

500+ 500k
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999k
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News and Events
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Recent Works
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sam max

BEAUTY & HEALTH PROJECTS

Get our products
in one click
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SILVER YASH
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AIESSA 3D Dental Clinic

Signature Of Your Smaile
Oliawll wal yuadpll truwall goso

Al Issa is dental clinic website in saudi arabia. The main feature in this webite is a dynamic appointment system where patients can
book their appointment system where patients can book their appointment based on available doctor and their respective available
time slots. In addition to live chat and call to action buttons.
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Holding Overview
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SERVASCO
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Our Vision

Shawermatac
Quality worldwide
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Qur Mission

High Quality Products
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CASE STUDY




SONATA 2020 LAUNCHING

&9 CASE STUDY #1




Vs

SONATA 2020 ENGINE OIL LEAKAGE

It took us a 9 months to recover this error and return the
trust of customers into Sonata Models via so many ways:

eA very warm community management over all social
accounts to abosorb the the buzz.

e Additional Warranty.
e Services offers specially for this model and year.

e Compensations for the car owners.

o After all of this is done and crisis passes, we did aggressive
campaigns to reduce the stock that tooks us almost 18
months to make it zero.

SOLUTION




AFTER-SALES & CORONA VIRUS

& HYUNDAI

&9 CASE STUDY #2



AFTER-SALES NEW SYSTEM AND CAMPAIGNS

eBy end of 2020, we have invented a new booking system by
day and time for each maintenance center.

o After that we created so many different types of campaigns
accompanied with a CTA button that drives Hyundai owners
to the system landing page to book their appointment.

e \We created a new database with Al and gained almost 400,000
customers who bought Hyundai cars in the past 10 years.

e This database customized the new audience that was targeted
over social media networks, Search Engines & e-mails
Marketing.

e These campaigns were on a bi-monthly basis.

Started with maximum 300 bookings per month in 2020.
Ended in minimum 2,000 bookings per month starting 2021.

3>  SOLUTION




GENESIS NEW SALES INCREASE

&5 CASE STUDY #3 WITH SOLUTION
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Mohamed Yousuf Naghi Motors Co.
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mynaghihyundai #instagram #:

ol Lond U L bingy aane 850
Mohamed Yousuf Naghl Motors Co.
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Mohamed Yousuf Naghl Motors Co.
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Branch 1: Branch 3:

Riyadh - Al Agiq District Dubai - Arjan District - Diamond

Tahlia Street - First Floor - Office 7 Business Center 2 - Tst Floor Office 107
Branch 2: Branch 4:

Jeddah - Al Mesherfa Subway Lebanon - Tripoli - Abou Samra - Al

Business Center - 2nd floor Manar



